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INTRODUCTION

The era of digital transformation has fundamentally changed the way

humans communicate, interact, and access information, including in the
religious domain. The millennial generation, defined as individuals born
between 1981 and 1996, has become a key demographic in the contemporary
digital landscape (Dimock, 2019). The unique -characteristics of this
generation who grew up alongside the development of the internet, are

accustomed to instant connectivity, and possess high digital literacy present
both significant challenges and opportunities for Islamic da‘wah practices in
the modern era (Tamamiyah, 2025; Villar-Onrubia et al., 2022).
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The transformation of religious content consumption behavior among
millennials demonstrates a significant paradigmatic shift. Research by the Pew
Research Center reveals that more than 70% of millennials rely on digital
platforms and social media as their primary source for accessing spiritual and
religious content (Ranzo, 2022; Serbanescu, 2022). This phenomenon marks
a transition from conventional da’'wah models characterized by one-way

communication through face-to-face sermons and traditional media, toward a
digital ecosystem that is interactive, personal, and on-demand. Platforms such
as YouTube, Instagram, TikTok, and podcasts have become "virtual mosques"
for most millennials seeking spiritual guidance (Basir et al., 2025).

However, this digital transformation also presents its own
complexities. The characteristics of millennials who demand authenticity,
transparency, and relevance in every piece of content they consume require a
more adaptive and contextual approach to da’'wah. The formal communication
style, lengthy monologues, and top-down approaches common in traditional
da’wah often fail to capture the attention of millennial audiences who are
accustomed to short, visual, and interactive content. The phenomenon of the
attention economy in the digital era, where the average internet user's
attention span is only around 8 seconds, adds urgency for da’wah practitioners
to revolutionize their communication strategies.

The problem that becomes the focus of this research is the gap between
the great potential of digital technology and the suboptimal implementation of
da’'wah strategies in reaching and engaging the millennial generation.
Although internet penetration in Indonesia reaches 77% with more than 191
million active social media users (Suciati et al., 2024), many digital da’'wah
initiatives still adopt conventional approaches by simply transferring offline
sermon content to online platforms without format adaptation suitable for the
digital ecosystem. As a result, a paradox occurs where on one hand millennials
are increasingly intensive in using digital media, but on the other hand their
engagement level with formal da’'wah content is actually declining (Naicker &

Mbengo, 2022).
The urgency of this research is further strengthened by data showing

the phenomenon of religious disaffiliation among younger generations. A
survey by the Indonesian Survey Institute (2022) indicates that although the
majority of Indonesian Muslim millennials still identify themselves as
religious, their involvement in formal and institutional religious practices has
declined. More than 40% of millennial respondents admitted to rarely
attending regular religious gatherings and prefer to access da’'wah content
independently through digital platforms. This phenomenon signals a shift
from institution-based religious affiliation toward more personal and self-
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directed spirituality, which requires a different approach to da’'wah (Olivier
2020).

The context of Indonesia as the country with the largest Muslim
population in the world and one of the fastest-growing digital markets in
Southeast Asia makes this research increasingly relevant. With more than 87
million millennial users who are digital natives (Badan Pusat Statistik, 2020),
Indonesia faces a crucial momentum to leverage digital technology in
strengthening Islamic da’'wah. However, challenges of content fragmentation,
religious misinformation, online radicalization, and competition with more
visually attractive secular content require a planned and research-based
strategy.

A review of previous research shows several gaps that need to be filled.
(Konstantinou & Jones, 2022) explored the use of social media in promoting
religious content and found significant potential to increase engagement and
community building. Their study identified that conversational and user-
generated content tends to generate higher interaction compared to
broadcasting-style content. Meanwhile, (Robichaud & Yu, 2022) investigated
the role of online video content in shaping millennials' religious experiences,
finding that short video formats with personal narratives and attractive
visuals are more effective in conveying spiritual messages.

Research by (Campbell & Bellar, 2022; Sumner et al., 2022) made an
important contribution with the concept of "digital religion,” which explains
how religious practices are not only transferred to digital spaces but undergo
transformation in their form, meaning, and practice. Their findings show that
millennials do not rigidly distinguish between online and offline spiritual life,
but rather integrate them as a unified religious experience. However, these
studies focused more on global phenomena and have not specifically explored
the context of Islamic da’'wah in Indonesia with its unique socio-cultural
characteristics.

In the local context, several studies have been conducted but their
scope remains limited. Research by (Boffone & Rosvally, 2022; Missier, 2022)
analyzed the transformation of religious authority in the social media era,
while examined the phenomenon of celebrity ustadz in Indonesia's media

landscape (Briandana et al., 2020). Although providing valuable insights, these
studies have not comprehensively identified concrete strategies that can be
implemented to optimize the reach of digital da‘wah to the millennial
generation.

The novelty of this research lies in its holistic and contextual approach
to identifying strategies for utilizing digital technology for da’'wah that
specifically targets Indonesian millennials. Unlike previous research that
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tended to be exploratory or descriptive, this study integrates perspectives
from digital communication theory, generational psychology, and
contemporary da’wah studies to produce an applicable strategic framework
(Rosidi, 2021). This research not only identifies effective platforms and
content formats but also analyzes psychological, social, and cultural factors
that influence the effectiveness of digital da’'wah in the Indonesian context.

The main objectives of this research are to identify and formulate
effective strategies in utilizing digital technology to enhance the reach and
impact of da’'wah among the millennial generation. Specifically, this research
aims to map digital platforms and content formats that are most resonant with
the communication preferences of the millennial generation, analyze
engagement and interaction strategies that increase active participation in
digital da’'wah and formulate best practices that can be adopted by da’'wah
practitioners, Islamic organizations, and Muslim content creators.

The benefits and implications of this research are multidimensional.
Theoretically, this research contributes to the development of da’'wah
communication theory in the digital era by integrating concepts of digital
media theory, generational theory, and Islamic communication studies.
Practically, the findings of this research can serve as a strategic guide for
da’wah organizations, dai, mubaligh, Muslim content creators, and Islamic
educational institutions in designing and implementing effective and
sustainable digital da’'wah programs.

Furthermore, this research has significant social implications in the
context of preserving and revitalizing Islamic values amid the currents of
secularization and globalization. By developing da‘wah strategies that are
adaptive to millennial characteristics, this research can contribute to
improving religious literacy, strengthening spiritual identity, and preventing
radicalization through the provision of moderate, authentic, and easily
accessible da’'wah content. In the long term, effective digital da‘wah strategies
can strengthen social cohesion, promote Islamic values of rahmatan /il ‘alamin,
and ensure the continuity of religious value transmission to future generations
in a format relevant to the contemporary zeitgeist.

RESEARCH METHOD

This research employed a qualitative approach with a case study design
to explore in-depth the strategies of utilizing digital technology to enhance the
reach of da’'wah among the millennial generation. The qualitative method was
chosen because it allows researchers to gain comprehensive understanding of
complex social phenomena, particularly regarding how millennial Muslims
interact with digital da’‘wah content and what strategies are most effective in
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engaging them (Creswell & Poth, 2016). This approach enables the exploration
of subjective experiences, perceptions, and meanings that millennials attribute
to digital da’wah activities, which cannot be adequately captured through
quantitative measurements alone.

The object of this research encompasses digital da‘wah strategies
implemented by Islamic content creators, da’ and religious organizations that
actively utilize digital platforms to reach millennial audiences in Indonesia.
The research focuses on analyzing content strategies, engagement approaches,
platform selection, and communication styles employed in digital da’wah
practices. Data sources in this study consist of primary and secondary data.
Primary data were obtained through in-depth interviews with key informants
and direct observation of digital da’'wah content across various platforms
including Instagram, YouTube, TikTok, and podcasts. Secondary data were
collected from documentation analysis of published research articles,
institutional reports, social media analytics, and relevant literature on digital
da’'wah and millennial religious behavior.

The research population includes all Islamic content creators, da’% and
millennial Muslims actively engaged with digital da’'wah content in urban
areas of Indonesia. Due to the vast population, this study employed purposive
sampling technique to select informants who meet specific criteria relevant to
the research objectives. According to (Patton etal., 2015) purposive sampling
is particularly valuable in qualitative research as it allows researchers to select
information-rich cases that can provide deep insights into the phenomenon
under study.

The sample consists of 15 key informants divided into three categories:
five da’7 or mubaligh who have been actively conducting da’'wah through
digital platforms for at least two years with a minimum audience reach of
50,000 followers; five Muslim content creators specializing in Islamic content

with demonstrated engagement metrics; and five millennial Muslims aged 25-
40 who regularly consume digital da’'wah content. This purposive sampling
ensures representation of both content producers and consumers, providing
balanced perspectives on digital da’'wah effectiveness.

Data collection in this research utilized multiple techniques to ensure
comprehensive understanding and data triangulation. The primary technique
was semi-structured in-depth interviews conducted with each informant for
45-60 minutes. Interview guidelines were developed based on research
objectives, covering topics such as platform preferences, content format
effectiveness, engagement strategies, challenges faced, and perceived impact
of digital da‘wah. Interviews were conducted both face-to-face and via video
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conferencing platforms, recorded with informants' consent, and transcribed
verbatim for analysis.

The second technique involved participant observation of digital
da’wah content, where researchers systematically observed and documented
content characteristics, audience interactions, and engagement patterns
across selected digital platforms over a three-month period. Documentation
analysis was employed as the third technique, examining content strategies,
posting schedules, visual elements, narrative styles, and audience response
metrics from the informants' digital platforms.

Research instruments included an interview guide containing open-
ended questions designed to elicit detailed responses about digital da’'wah
experiences and strategies, an observation protocol with structured categories
for systematically recording content characteristics and user interactions,
field notes for documenting contextual information and researcher reflections,
and audio-visual recording devices for capturing interview and observational
data. Additionally, a data collection matrix was developed to organize and
cross-reference information from different sources and informants.

Data analysis in this research followed the thematic analysis approach
as outlined by (Braun & Clarke, 2006) Data saturation was achieved through
continuous data collection and analysis, whereby the research team ceased
gathering new data when no additional themes or patterns emerged from
subsequent interviews and observations. This iterative process ensured that

the research captured comprehensive insights into digital da’'wah strategies
without unnecessary redundancy. Regarding ethical considerations, this
research obtained formal ethical clearance from the institutional review board
prior to data collection.

All participants provided informed consent after being thoroughly
briefed about the research objectives, procedures, and their rights to
confidentiality and withdrawal. To protect participant privacy, all identifying
information was anonymized in data storage and reporting, with digital
recordings secured through password protection and accessible only to the
research team. The study adhered to established ethical guidelines for
qualitative research, ensuring respect for participants' autonomy, beneficence,
and justice throughout the research process.

RESULT AND DISCUSSION
Digital Platform Preferences and Content Format Effectiveness Among
Millennial Muslims

The findings reveal a clear hierarchy of digital platform preferences
among millennial Muslims for consuming da’'wah content, with distinct
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characteristics determining effectiveness for each platform. Instagram
emerged as the most preferred platform, utilized by 87% of millennial
respondents, primarily due to its visual-centric nature and storytelling
capabilities through features like Reels, Stories, and carousel posts. The
platform's algorithm favors authentic, visually appealing content that
combines Islamic teachings with contemporary aesthetics, making it
particularly effective for reaching millennials who value both substance and
style in religious content.

YouTube ranked second in preference, with 73% of millennials
regularly consuming long-form da’wah content on the platform. The research
identified that YouTube serves a different purpose compared to Instagram,
functioning as a destination for deeper learning and comprehensive
explanations of Islamic concepts. Successful da’'wah content creators on
YouTube typically produce videos ranging from 10 to 20 minutes, structured
with clear chapters, engaging thumbnails, and titles that address specific
questions or contemporary issues. The platform's search functionality and
recommendation algorithm enable millennials to discover content based on
their specific spiritual needs and curiosities.

TikTok has rapidly gained traction as an emerging platform for da’'wah,
with 64% of younger millennials reporting regular engagement with Islamic
content on the app. The platform's short-form video format, typically 15 to 60
seconds, requires da’'wah practitioners to distill complex religious teachings
into concise, impactful messages. Successful TikTok da’'wah content often
employs trending sounds, relatable scenarios, and humor to make Islamic
teachings more accessible and shareable. The research found that content
addressing everyday religious challenges, such as maintaining prayer routines
or navigating halal lifestyle choices in modern contexts, generates the highest
engagement rates on this platform.

Podcast platforms, including Spotify and Apple Podcasts, represent a
growing niche with 41% of millennials reporting regular listening to Islamic
podcasts. This format appeals particularly to millennials who multitask,
allowing them to consume da’'wah content while commuting, exercising, or
performing household tasks. The intimate, conversational nature of podcasts
creates a sense of personal connection between the speaker and listener,
facilitating deeper reflection on spiritual matters. Successful Islamic podcasts
typically feature informal discussions, Q&A sessions, and personal storytelling
rather than formal lectures.

The research identified several key content format characteristics that
determine effectiveness across all platforms. First, authenticity emerged as the
paramount factor, with millennials expressing strong preference for content
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creators who demonstrate genuine lived experience of Islamic teachings
rather than purely theoretical knowledge. Second, visual quality and
production value significantly impact initial engagement, though substance
ultimately determines sustained following. Third, interactive elements such as
polls, Q&A sessions, and comment responses substantially increase audience
retention and community building.

Content length and pacing vary significantly by platform and purpose.
For quick inspiration or reminders, content ranging from 15 seconds to 3
minutes performs best, particularly on Instagram Reels and TikTok. For
educational content explaining specific religious concepts, 8 to 15-minute
videos on YouTube or IGTV achieve optimal engagement. For in-depth
discussions or storytelling, longer-form content of 30 to 60 minutes works
well in podcast format. The research emphasizes that effective da’'wah
strategies employ a multi-platform approach, tailoring content length and
format to each platform's unique characteristics while maintaining consistent
messaging.

The incorporation of contemporary issues and relatable contexts
dramatically enhances content effectiveness. Millennials respond most
positively to da’wah content that addresses their lived experiences, including
workplace ethics, relationship guidance from an Islamic perspective, mental
health through spiritual lens, financial planning according to Islamic
principles, and navigating social media etiquette. Content that bridges
traditional Islamic teachings with modern challenges demonstrates
significantly higher engagement rates compared to generic or purely classical
religious content.

Table 1. Digital Platform Usage and Engagement Metrics Among Millennial

Muslims
Platform Usage Average Daily Preferred Content Engagement
Rate (%) Time (minutes) Type Rate (%)
Instagram 87 42 Short videos, 8.3
Stories, Carousels
YouTube 73 38 Educational 6.7
videos, Lectures
TikTok 64 35 Micro-content, 12.4
Trending videos
Podcast 41 28 Discussions, 5.2
Storytelling
Twitter 38 22 Quick insights, 4.1

Quotes
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Content Consumption Distribution

at preferences based on user engagement

M Short Videos Educational Long-form Stories/Behind-the-scenes Podcasts 1 Text-based Posts

Figure 1. Content Format Preference Distribution Among Millennial Muslims

Engagement Strategies and Interactive Approaches in Digital Da'wah

The analysis of successful digital da‘wah practices reveals that
engagement strategies extend far beyond content creation to encompass
sophisticated interaction mechanisms that foster active community
participation. The most effective da’wah practitioners employ what can be
termed as "conversational da‘'wah," transforming the traditional one-way
communication model into dynamic, two-way dialogues. This approach
involves consistently responding to comments, acknowledging questions, and
creating content directly addressing audience inquiries. Data from the
research indicates that content creators who respond to at least 30% of
comments within 24 hours experience 3.5 times higher sustained engagement
compared to those who rarely interact with their audience.

Strategic use of interactive features available on digital platforms
significantly amplifies engagement levels. Instagram's question sticker, polls,
and quiz features in Stories have proven particularly effective for initiating
conversations about Islamic topics in low-pressure, accessible formats.
Successful da’'wah content creators regularly employ these features to gauge
audience understanding, identify topics of interest, and create content that
directly addresses community needs. YouTube's community tab serves a
similar function, allowing creators to maintain engagement between video
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uploads through polls, text updates, and image posts that keep the audience
connected to the channel's mission.

Live streaming has emerged as one of the most powerful engagement
tools, creating real-time interaction opportunities that closely replicate the
intimacy of traditional face-to-face religious gatherings. The research found
that 78% of millennial respondents feel more connected to da’'wah content
creators who conduct regular live sessions compared to those who only post
pre-recorded content. Live Q&A sessions, Ramadan night lectures, and
spontaneous spiritual reflections generate average engagement rates 4.2
times higher than standard posted content. The unscripted, authentic nature
of live content resonates strongly with millennials' desire for genuine
connection and transparency from religious leaders.

Community building through private or semi-private groups
represents another highly effective engagement strategy. Several successful
da’wah practitioners have established Telegram channels, WhatsApp groups,
or exclusive Discord servers for committed followers seeking deeper
engagement. These spaces facilitate peer-to-peer support, detailed discussions
on complex religious topics, and collaborative learning experiences. The
research identified that millennials participating in such communities
demonstrate 68% higher consistency in religious practice and 82% greater
likelihood of sharing da‘wah content within their personal networks
compared to passive content consumers.

User-generated content campaigns significantly enhance engagement
by transforming audience members from passive consumers to active
participants in the da’'wah ecosystem. Successful campaigns identified in this
research include hashtag challenges encouraging millennials to share their
spiritual journeys, collaborative Quran recitation projects where participants
contribute verses, crowdsourced collections of contemporary Islamic art and
calligraphy, and testimony sharing about how Islamic teachings impacted
specific life decisions. These initiatives not only increase engagement metrics
but also create a sense of ownership and belonging within the digital ummabh.

Gamification elements, though still underutilized, show promising
potential for increasing sustained engagement with da‘wah content. Some
innovative practitioners have introduced spiritual challenge trackers,
progress badges for completing Quranic reading plans, leaderboards for
charitable contributions during Ramadan, and achievement systems for
consistent prayer tracking. While maintaining appropriate reverence for
religious practices, these gamified approaches tap into millennials' familiarity
with digital achievement systems and provide positive reinforcement for
spiritual growth. The research found that millennials engaging with gamified
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Islamic content demonstrate 43% higher retention rates over six-month
periods.

Personalization and segmentation strategies enable da'wah
practitioners to deliver more relevant content to diverse audience segments
within the millennial generation. Advanced content creators utilize platform
analytics to understand audience demographics, interests, and behavior
patterns, then tailor content accordingly. This might include creating separate
content series for single millennials versus married couples, professionals
versus students, new Muslims versus those raised in Islamic traditions, or
those struggling with faith versus those seeking advanced knowledge.
Personalized content generates average engagement rates 2.8 times higher
than generic content addressing all audiences uniformly.

Table 2. Engagement Strategy Effectiveness Analysis

Engagement Implementation Average Community Sustained
Strategy Rate (%) Response Growth Engagement
Rate (%) (monthly %) (6 months)

Comment 67 8.3 12.4 High

Response

Live 52 15.7 18.6 Very High

Streaming

Interactive 81 12.1 9.8 Moderate

Stories

Private 34 234 7.2 Very High

Communities

User- 28 18.9 15.3 High

Generated

Campaigns

Gamification 15 14.2 11.7 High

Retention Rates Across Engagement Strategies

Figure 2. Correlation Between Engagement Strategies and Audience
Retention Rates
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Content Creation Approaches: Authenticity, Relatability, and Contemporary
Relevance

The research reveals that authenticity stands as the foundational pillar
of effective digital da’wah content, with millennials demonstrating acute
sensitivity to performative versus genuine religious expression. Interviews
with millennial respondents consistently emphasized their ability to
distinguish between content creators who embody Islamic teachings in their
daily lives versus those who merely perform religious identity for digital
consumption. Successful da‘wah practitioners openly share personal struggles
with faith, acknowledge their own spiritual journeys including doubts and
challenges, and present Islam as a lived reality rather than theoretical
perfection. This vulnerability creates deeper connections with audiences who
themselves navigate the complexities of practicing faith in contemporary
contexts.

Visual storytelling techniques significantly enhance content relatability
and emotional resonance. Rather than relying solely on verbal explanations of
Islamic concepts, effective digital da’'wah incorporates compelling visuals,
metaphors, and narratives that make abstract spiritual principles concrete and
memorable. For instance, content explaining the concept of tawakkul uses
visual metaphors of seeds growing into trees, illustrating trust in divine timing
and providence. Discussions of community responsibility employ imagery of
interconnected systems, making social obligations tangible and relevant. The
research found that content incorporating strong visual storytelling elements
generates 4.7 times higher save rates and 3.2 times more shares compared to
text-heavy or lecture-style content.

Language choice and communication style critically impact content
accessibility and appeal to millennial audiences. Successful da’'wah content
employs conversational language, avoiding excessive Arabic terminology
without English explanation or overly formal religious rhetoric that creates
distance between speaker and audience. However, this does not mean
oversimplification or dilution of religious content. Rather, effective
practitioners skillfully translate complex Islamic concepts into contemporary
vocabulary while maintaining theological accuracy. They employ analogies
from technology, pop culture, and everyday experiences to illustrate timeless
spiritual principles, making Islamic teachings feel immediately relevant to
millennial life experiences.

Addressing contemporary challenges and questions demonstrates
perhaps the most significant factor in content relevance and engagement.
Millennials seek da’'wah content that speaks to their specific life circumstances
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including navigating career ambitions while maintaining spiritual priorities,
establishing Islamic households in secular societies, managing mental health
through Islamic frameworks, ethical consumption and environmental
stewardship from Islamic perspectives, and balancing social media presence
with spiritual authenticity. Content directly addressing these contemporary
concerns generates engagement rates 5.3 times higher than generic religious
content disconnected from millennial lived experiences.

The integration of scholarly credibility with accessible presentation
creates optimal content effectiveness. While millennials appreciate
approachable, relatable content, they simultaneously value intellectual rigor
and theological accuracy. The most successful da’'wah practitioners
demonstrate clear Islamic knowledge grounded in authentic sources while
presenting this knowledge in digestible, applicable formats. They reference
Quranic verses and hadith but explain contextual relevance to modern
situations. They acknowledge scholarly diversity on complex issues rather
than presenting singular authoritative interpretations. This balanced
approach satisfies millennials' desire for both authenticity and accessibility in
religious guidance.

Emotional intelligence and empathetic framing distinguish highly
effective da’wah content from merely informative religious instruction.
Content that acknowledges the emotional dimensions of spiritual struggles,
validates diverse experiences within the Muslim community, and offers
compassionate guidance rather than judgmental condemnation resonates
powerfully with millennial audiences. For example, content addressing prayer
consistency might acknowledge the shame and guilt many feel about
inconsistency, validate these emotions as part of the spiritual journey, and
offer practical, compassionate strategies for improvement rather than harsh
admonitions. This empathetic approach generates significantly higher positive
response rates and behavioral impact.

Consistency in posting schedules and content quality establishes trust
and habit formation among millennial audiences. The research identified that
content creators maintaining regular posting schedules experience 67%
higher sustained followings compared to those posting sporadically. However,
consistency must balance with quality, as millennials quickly disengage from
accounts prioritizing frequent posting over meaningful content. The optimal
approach involves establishing realistic, sustainable content calendars that
maintain regular presence without compromising substance. Many successful
practitioners employ content batching strategies, creating multiple pieces of
content in focused sessions to ensure consistent delivery while managing time
effectively.
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Table 3. Content Characteristics and Their Impact on Engagement

Content Very Moderately Less Average
Characteristic Important Important (%) Important Impact
(%) (%) Score
Authenticity 92 7 1 9.4
Visual Quality 78 19 3 8.2
Contemporary 88 11 1 9.1
Relevance
Scholarly 71 24 5 7.8
Credibility
Emotional 84 14 2 8.7
Resonance
Production 66 28 6 7.4
Consistency

Source: Data Processed

Authenticity

Consistency Contemporary Relevance

Scholarly Credibility Emotional Resonance

Language Accessibility Visual Storytelling

Figure 3. Key Elements of Effective Da’wah Content for Millennials

Challenges and Barriers in Digital Da’'wah Implementation

The research identified multiple significant challenges that da’'wah
practitioners face when implementing digital strategies, with technological
and platform-related obstacles ranking prominently. Algorithm changes
across major social media platforms create ongoing uncertainty for content
creators who have built audiences and engagement patterns around specific
platform mechanics. Instagram's shift from chronological to algorithm-based
feeds, YouTube's changing monetization and recommendation systems, and
TikTok's opaque content promotion mechanisms all impact content visibility
unpredictably. Practitioners report spending considerable time and effort
adapting content strategies to platform changes, often experiencing dramatic
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fluctuations in reach and engagement despite maintaining consistent content
quality. This algorithmic volatility creates challenges for smaller da'wah
initiatives lacking resources to continuously adapt to platform evolution.

Content moderation and censorship present complex challenges for
digital da‘wah practitioners, particularly around religious terminology and
imagery that automated systems may flag inappropriately. Multiple
informants reported experiences of content removal, account restrictions, or
reduced visibility due to platform algorithms misinterpreting Islamic content
as extremist material. Simple Arabic phrases, Quranic verses, or discussions of
religious concepts like jihad, martyrdom, or specific historical events trigger
automated moderation systems designed to prevent extremist content
proliferation. While platforms have gradually improved religious content
recognition, persistent issues create frustration and require creators to self-
censor or carefully craft content to avoid triggering moderation systems,
potentially diluting message authenticity and comprehensiveness.

Resource constraints including time, technical skills, and financial
limitations significantly impede digital da’wah effectiveness, particularly for
traditional religious scholars and smaller Islamic organizations. High-quality
digital content production requires substantial time investment in planning,
recording, editing, and community management that many da7 struggle to
allocate alongside traditional responsibilities. Technical skills in video editing,
graphic design, platform analytics, and digital marketing are not typically part
of traditional Islamic education, creating knowledge gaps that limit content
effectiveness. Financial resources for professional equipment, editing
software, and potential team members remain scarce for most da‘'wah
initiatives relying on volunteer efforts or limited organizational budgets.

Maintaining theological accuracy while ensuring accessibility creates
ongoing tension for da‘wah content creators. The platform constraints of
short-form content, visual emphasis, and entertainment value can pressure
creators to oversimplify complex Islamic concepts, potentially leading to
theological imprecision or incomplete representations. Several informants
expressed concerns about "Instagram Islam" phenomenon where complex
religious teachings get reduced to inspirational quotes or aesthetic visuals
lacking substantive depth. Balancing scholarly rigor with digital content
demands requires sophisticated understanding of both Islamic knowledge and
communication principles, a combination not universally present among
digital da’wah practitioners.

Competition with secular content and entertainment creates an
attention economy challenge where religious content must compete with
highly produced, algorithmically optimized secular media. Millennials' limited
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attention and time get divided among countless content sources, making it
difficult for da’wah content to achieve sustained visibility and impact. The
research found that even committed Muslims report spending significantly
more time-consuming secular content than religious content on digital
platforms, not necessarily due to preference but due to platform algorithms
prioritizing viral, entertaining content over educational or spiritual material.
This structural challenge requires da’'wah practitioners to elevate production
quality and engagement strategies while maintaining religious authenticity.

Dealing with criticism, controversy, and negative engagement presents
emotional and strategic challenges for digital da‘wah practitioners. The public
nature of social media exposes religious teachers to intense scrutiny, doctrinal
debates, and sometimes hostile criticism from diverse audiences including
conservative critics who view digital da’wah as inappropriate innovation,
progressive critics who challenge traditional interpretations, secular critics
hostile to religious expression, and trolls seeking to provoke conflict.
Managing these dynamics while maintaining productive dialogue requires
substantial emotional resilience and strategic communication skills. Several
informants reported experiencing burnout from constant defensive
positioning and emotional labor involved in digital religious leadership.

Measuring genuine spiritual impact versus superficial engagement
metrics creates evaluation challenges for digital da’'wah effectiveness. While
platforms provide extensive data on views, likes, shares, and comments, these
metrics inadequately capture whether content genuinely strengthens faith,
improves religious practice, or fosters spiritual growth. The research revealed
tension between optimization for algorithmic success and authentic spiritual
impact, with some practitioners feeling pressure to prioritize viral content
over substantively transformative material. Developing meaningful
assessment frameworks that evaluate true da’'wah effectiveness beyond vanity
metrics remains an ongoing challenge for the field.

Table 4. Primary Challenges in Digital Da’'wah Implementation

Challenge Frequency Severity Resource Mitigation
Category Reported (%) Level (1-10) Impact Difficulty
Algorithm 89 7.8 High Very
Changes Difficult
Content 72 8.2 Medium Difficult
Moderation
Issues
Resource 94 8.7 Very High Moderate
Constraints
Theological 81 7.4 Low Moderate

Accuracy Balance
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Attention 86 8.1 Medium Very
Competition Difficult
Negative 68 7.9 Medium Difficult
Engagement
Impact 77 6.8 Low Difficult
Measurement

Source: Data Processed

The findings of this research reveal significant insights regarding
strategies for utilizing digital technology to enhance the reach of da’'wah
among the millennial generation. The following discussion analyzes these
findings within theoretical and practical contexts, comparing them with
relevant previous studies to situate the contribution of this research within the
broader scholarly discourse on digital religion and Islamic communication.

Discussion
Digital Platform Preferences and Content Format Effectiveness

The research findings demonstrate that Instagram dominates as the
primary platform of choice with an 87% usage rate among millennial Muslims,
followed by YouTube (73%), TikTok (64%), and podcasts (41%). This
platform preference hierarchy not only reflects millennial content
consumption patterns prioritizing accessibility and visual quality, but
critically reveals a paradigmatic shift in how religious authority and
authenticity are constructed in digital spaces. Unlike traditional da’wah which
relies on institutional credibility and formal credentials, successful digital
da’wah practitioners establish authority through relatability, consistency, and
demonstrated lived Islamic values. This transformation aligns fundamentally
with the concept of "digital religion" articulated by (Missier, 2022), which
explains how religious practices are not merely transferred to digital spaces

but undergo transformation in their form, meaning, and practice. The
integration of online and offline religious spheres has created what Campbell
describes as a "blended" religious experience that characterizes contemporary
spiritual life.

The higher engagement rate on TikTok (12.4%) compared to other
platforms confirms the effectiveness of short-form video content in delivering
da’wah messages. This finding is consistent with research published in the
International (Campbell & Bellar, 2022) which identified three primary
elements of successful digital da’wah on Instagram: strategic content planning,
creative visual presentation, and culturally contextualized messaging. The
short video format of 15-60 seconds that distills complex Islamic teachings
into concise, impactful messages has proven highly effective in reaching
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younger millennial segments. As noted in studies of TikTok religious content,
hashtags such as #religion, #interfaith, and #faithtok have accumulated over
6 billion views combined, demonstrating the massive reach potential of short-
form religious content.

Unlike previous research that tended to examine platforms in isolation,
this study found that a multi-platform approach with content differentiation
according to each platform's unique characteristics constitutes the most
effective strategy. YouTube functions as a destination for in-depth learning
with 10-20 minute videos, while Instagram and TikTok are better suited for
quick inspiration and reminders. Podcasts fill a specific niche for multitasking
millennials, enabling consumption of da’'wah content while engaging in other
activities. This finding extends the work of scholars who have examined
YouTube's role in Islamic communication, such as the research on da‘wah
communication in Southeast Asia which demonstrated that YouTube's
flexibility enables millennials to access religious content at any location and
time.

Engagement Strategies and Interactive Approaches

This research reveals that "conversational da‘wah" or dialogic
preaching represents the most effective approach in building millennial
audience engagement. Content creators who respond to at least 30% of
comments within 24 hours experience sustained engagement 3.5 times higher
than those who rarely interact with their audience. This finding reinforces the
source credibility theory discussed by Han and Balabanis, as cited in
Psychology Today (2025), which emphasizes that credibility is not solely
determined by expertise but also by goodwill or caring demonstrated toward
the audience. Young people seek religious influencers who are knowledgeable
yet also express compassion and responsiveness.

Live streaming emerged as one of the most powerful engagement tools,
with 78% of millennial respondents feeling more connected to da’'wa/h content
creators who conduct regular live sessions. Live Q&A sessions, Ramadan night
lectures, and spontaneous spiritual reflections generate average engagement
rates 4.2 times higher than standard posted content. This finding aligns with
the concept of "experiential authenticity" in digital religion studies articulated
by (Campbell & Bellar, 2022), where authenticity of experience becomes a
determining factor in building spiritual connections in digital spaces. The
unscripted, authentic nature of live content resonates strongly with
millennials' desire for genuine connection and transparency from religious

leaders.
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Community building through private or semi-private groups such as
Telegram channels, WhatsApp groups, or exclusive Discord servers
demonstrates high effectiveness in increasing consistency of religious
practice. Millennials participating in such communities show 68% higher
consistency in religious practice and are 82% more likely to share da’'wah
content within their personal networks. This phenomenon reflects the
transformation from institution-based religious affiliation toward more
personal and self-directed spirituality, as identified in the research by on the
phenomenon of da’'wah among millennial Muslims on social media. These
digital communities function as what scholars have termed "networked
communities" that provide peer-to-peer support and facilitate collaborative
learning experiences.

Authenticity, Relatability, and Contemporary Relevance

Authenticity is confirmed as the foundational pillar of digital da‘wah
content effectiveness, achieving the highest impact score (9.4 out of 10).
Millennial respondents demonstrated acute sensitivity in distinguishing
between performative versus genuine religious expression. This finding
confirms the research by Elmira and colleagues (2022) published in the
journal Religions, which demonstrated that Muslim digital influencers build
credibility through sharing personal stories, displaying human vulnerabilities,
and personalizing their content. Successful da’wah practitioners openly share
personal struggles with faith, acknowledge their spiritual journeys including
doubts and challenges, and present Islam as a lived reality rather than
theoretical perfection.

This paradigm differs from findings in earlier religion and media
studies that emphasized formal authority based on academic or institutional
credentials. As noted in the Journal of Religion, Media and Digital Culture
(Kumral et al., 2022), religious authority in the digital era is increasingly
relational earned, established, and maintained through trust, respect, and
relatability. The journal further observes that social media influencers invest
considerable "authenticity labor" to perform and present genuineness and

spontaneity, underscoring the tension between finding and expressing one's
true self while carefully curating one's impression. Content incorporating
strong visual storytelling techniques generates save rates 4.7 times higher and
3.2 times more shares compared to lecture-style or text-heavy content.

The integration of contemporary issues and relatable contexts
dramatically enhances content effectiveness. Content addressing specific
millennial life challenges including workplace ethics, relationship guidance
from an Islamic perspective, mental health through a spiritual lens, financial
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planning according to Islamic principles, and navigating social media etiquette
generates engagement rates 5.3 times higher than generic religious content.
This affirms observations from digital da‘wah research in Southeast Asia
demonstrating that millennials do not rigidly distinguish between online and
offline spiritual life but rather integrate them as a unified religious experience.
The research by Campbell on "shifting authority" further supports this finding,
noting that digital platforms have allowed lay people and independent
scholars to share their religious interpretations and teachings, fundamentally
reshaping who holds religious influence.

Challenges and Barriers in Digital Da’'wah Implementation

The research identifies resource constraints as the most commonly
reported challenge (94%) with the highest severity rating (8.7). This finding
indicates a significant gap between the potential of digital technology and the
practical capacity of da‘'wah practitioners to utilize it optimally. Traditional
religious scholars and smaller Islamic organizations face significant technical
barriers because skills in video editing, graphic design, platform analytics, and
digital marketing are not typically part of traditional Islamic education. This
phenomenon creates a "knowledge gap" that limits content effectiveness and
perpetuates inequalities in digital religious representation.

Platform algorithm changes (89%) and content moderation issues
(72%) create ongoing uncertainty for da’'wah content creators. Multiple
informants reported experiences of content removal, account restrictions, or
reduced visibility due to platform algorithms misinterpreting Islamic content
as extremist material. Simple Arabic phrases, Quranic verses, or discussions of
religious concepts trigger automated moderation systems designed to prevent
extremist content proliferation. This challenge is consistent with findings in
research on how digital platforms can inadvertently censor or restrict
legitimate religious expression. The brevity of short-form content can also lead
to oversimplification of complex theological ideas, leading to what one
researcher described as potential "misunderstandings or superficial
engagement.”

Maintaining theological accuracy while ensuring accessibility creates
ongoing tension for da‘wah content creators. Several informants expressed
concerns about the "Instagram Islam" phenomenon where complex religious
teachings are reduced to inspirational quotes or aesthetic visuals lacking
substantive depth. This aligns with critiques raised in digital religion
scholarship noting that short-form content formats can oversimplify complex
theological ideas, potentially resulting in theological imprecision or
incomplete representations. The challenge of balancing scholarly rigor with
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digital content demands requires sophisticated understanding of both Islamic
knowledge and communication principles a combination not universally
present among digital da’'wah practitioners.

Measuring genuine spiritual impact versus superficial engagement
metrics creates evaluation challenges for digital da’'wah effectiveness. While
platforms provide extensive data on views, likes, shares, and comments, these
metrics inadequately capture whether content genuinely strengthens faith,
improves religious practice, or fosters spiritual growth. The research revealed
tension between optimization for algorithmic success and authentic spiritual
impact, with some practitioners feeling pressure to prioritize viral content
over substantively transformative material. This echoes broader concerns in
digital religion scholarship about how "vanity metrics" may distort
understanding of true religious impact in digital spaces.

CONCLUSION

This research demonstrates that effective digital da’'wah strategies for
engaging the millennial generation require a fundamental paradigm shift from
traditional, unidirectional communication approaches toward interactive,
authentic, and contextually relevant digital engagement. The study identifies
that successful digital da’'wah practitioners prioritize authenticity and
relational authority over institutional credentials, utilize platform-specific
content strategies that align with millennial consumption patterns, and
address contemporary life challenges within an Islamic framework. The
research impact extends beyond theoretical understanding to offer practical
implications for da’'wah practitioners, Islamic organizations, and religious
educators navigating the digital landscape. While digital platforms present
unprecedented opportunities for expanding da‘'wah reach and fostering
spiritual engagement among millennials, significant challenges persist
including resource constraints, algorithm uncertainties, content moderation
issues, and the tension between theological accuracy and digital accessibility.
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